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Catalog Description:


Prerequisites, Art 230, 231, 232, 331, 332. This course explores advanced concepts in typographic design and lettering.  Typographic exploration, type aesthetics and functional typography will be emphasized.  Hand and computer graphic skills are reviewed and enhanced.  (Offered spring semester, alternate years.)  3 credits.





Restrictions:


None.





Course Objectives:


To expose students to strategies for creating unique design concepts, from research and conceptualization to final production and finished comps.


To explore a range of advanced typographic solutions including designing experimental type, layout, and text-image combinations.


To give students experience in problem solving using both hand and computer skills.





Required Text:


Bringhurst, Robert.  The Elements of Typographic Style.  Vancouver, Hartley & Marks, 1992.





Essential Facility:


Studio design class, Macintosh computer lab with appropriate software.





Major Study Units:


Experiments with logotypes, systems approach to word marks.


Experimental lettering and application.


Type design of text font.


Experimental typographic design.





Instructional Strategies


Studio projects, lectures, critiques, demonstrations.





Methods of Evaluation:


Regular critiques of work-in-progress and final design projects. Students will be tested on lecture material through in-class production assignments.
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